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customer purchasing patterns and generate insights for improving the company’s |

marketing strategy.
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Information Commons provide access to useful data from these sources? Discuss
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a) A nom:_umzw has 150 employees, of whom 60 work in the IT department. Among | |
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the IT employees, 48 have completed Q&mn, curity training, while 30% of non- J _
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employee has completed the training.
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b) A :o%_ﬁ: records 500 cmnm:ﬁm a:::m __:;:z 0Of these, 200 pati

_ 1 for heart-related problems,
above 60 years of age, and 80 of them were m_m,__;__.::e; for heart-rel P
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m ini | 0 ) were admitted for
Among the remaining patients aged 60 years/o. /0" i

| -art-related admission for a
related problems. Calculate the probability « &

.rs or below, and
g sod 60 years Ol below,
patient above 60 years of age and for a pat" ged 60 Y

compare the two probabilities.
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